
January How to prepare your store for Valentine’s Day Get ready for the disposable vapes ban

February How to drive Easter sales How to sell a convenience store

March How to make the most of RTDs Pricewatch comparison - soft drinks

April How to boost summer profits Pricewatch comparison - confectionery

May Top selling vape devices and refills How to buy a convenience store

June Data trends- soft drinks Pricewatch comparison - tobacco

July Data trends- crisps, snacks and grocery How to boost your Google search ranking

August Price-marked packs Pricewatch comparison - alcohol

September Halloween and Bonfire Night How to cut costs in your store

October Christmas Pricewatch comparison - vapes

November Household, babycare & personal care Food and drinks to go

December 2026 trend predictions Pricewatch comparison - crisps and snacks
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Better Retailing is the 
comprehensive destination 
for all things independent 
convenience. It offers daily 
exclusive news and insight 
that is crucial to making 
better-informed business 
decisions.

With 30+ pieces of indus-
try news, product releases, 
insight, and advice content 
going live every week from 
a 10+ team of experienced 
journalists, Better Retail-

ing is the leading website 
in the sector, with 79% of 
news stories exclusive and 
89% of traffic organic or 
coming from direct search.

Better Retailing is the 
perfect platform for suppli-
ers to reach the independ-
ent convenience channel. 
With 25k+ page views each 
month it puts your product 
and category in front of an 
engaged audience of more 
than 18k+ monthly users.

EDITORIAL
editorial@newtrade.co.uk
07960 935659

ADVERTISING
commercialteam@newtrade.co.uk
07749 416544

AD PRODUCTION
productioncoordinator@newtrade.co.uk
07597 588954

Better Retailing offers truly 
successful advertising opportu-
nities for our clients with their 

digital assets always proving to be incredibly 
effective in terms of both engagement and 
impressions. Working with the team at Better 
Retailing is always easy and beneficial, with 
up-to-date statistics and analysis on how best 
to communicate with the ever more complex 
retail channel.” 

Josh Spuyman
Senior Account Manager, Mercieca


