RN FEATURES 2026

Retailers voted RN the number-one trade press title for category advice*

Ask us about
opportunities to

2 °Benchmark your store
* How to develop staff members

O ¢ 10 changes to make in the next
hour proven to grow sales & profit

¢ Protein & energy products
¢ Fresh & chilled

16 ° How to reduce your energy bills
¢ Build the perfect store for
older customers
¢ Vapes: the year ahead

23

« Easy ways to use loyalty schemes
* Create a more competitive
frozen section

¢ Greetings cards & stationery

30 * COMPARED: parcel partners
« St Patrick’s Day
¢ Price-marked packs

3 +12novel and easy to
add services

¢ Confectionery trends
e Summer remedies

10 - Premiumisation: a complete
guide to upselling

¢ Dairy drinks & RTD coffee

¢ Preparing for the deposit
return scheme

¢ High-profit sweet treats
in your store

* Beer & cider
e Ice cream

17

243 + COMPARED: EPoS providers
¢ Spirits & mixers

¢ Preparing for the Tobacco
& Vapes Bill

(]
Deadlines
Editorial copy:
Four weeks prior to cover date
Advertising copy:
Nine business days prior to cover date

6 ° 10 easy specialisms to attract
shoppers to your store
¢ Tobacco

13

e Social media: how to gain 1,000
followers

e Easter & spring confectionery
 Winning at breakfast

20 - Increase store security
* Soft drinks trends
¢ Horticultural sales

¢ COMPARED: hot drinks machines
* World foods
¢ Biscuits & cakes

41 ° 20 products to stock
from the NCS

* Sports & energy drinks
e Chocolate

27

8 ¢ 10 low-cost changes to save
you money this year

¢ Your guide to the World Cup
¢ E-liquids & pods

15

e Impulse at the counter

¢ Finding and working with the
right suppliers

e Summer barbecue

22 + COMPARED: cold drinks
machines

¢ Your complete guide to global
& imported soft drinks

e Summer sporting events,
festivals & parties

29 - 10 must-have phone apps
* Tobacco
e Sugar confectionery

6

13

include your PoS
with copies of RN!

February ———— [lorch

¢ Your guide to buying
or selling a shop

¢ 10 simple food-on-the-go
concepts

¢ High-margin impulse lines for
the counter

* Mapping your store’s potential
customer base

¢ Nicotine pouches

20 ° Make more profit and sales

27

12

19

from news & mags

* How to make the most of new
products

e Crisps & snacks

¢ COMPARED: slush & cold drinks
machines

¢ Fascia & franchise guide
* Tobacco: cigars & cigarillos

¢ Increase passing trade:
storefront tips

¢ Summer profit drivers

¢ 100 healthier lines proven
to drive sales
¢ 30 Under Thirty

¢ How to reduce wastage

¢ Hot drinks, cold brews &
complementary treats

¢ Low- & no-alcohol

¢ 10 ways to improve your store’s
cashflow

o Soft drinks

26 ° New products and categories

*Newtrade Media trade press research November 2025

to invest in
¢ Alcoholic RTDs & seltzers

¢ Disposable vapes ban:
one year on

Editorial charles.whitting@newtrade.co.uk * 07597 588994 Ad sales commercialteam@newtrade.co.uk * 07749 416544

Ad production productioncoordinator@newtrade.co.uk * 07597 588954




The only paid-for title |

in the independent
convenience channel.
Weekly circulation

8,197*

RN FEATURES 2026
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¢ Complete legal guide
« Tobacco: cigars & cigarillos
¢ Wine

* Reach beyond your existing
demographic

e Winning at lunch

¢ Fascia & franchise guide

¢ 10 high-margin categories
missing from most local shops

¢ How to build a complete
grocery offer

* Single confectionery

 How to save five hours of staff
time per week

* Promotions proven to work

* Bakery

* How to take your customers
on a basket-filling journey

 World foods

¢ Heated tobacco
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« Increase gross margin by 5%
e Energy drinks

* Become a gifting destination
¢ Get your store insured properly
¢ Cocktails at home

¢ 10 ways to get an extra 10
customers every day

¢ Global and imported snacks &
confectionery

e Christmas confectionery

e Cut your store’s tax bill and
save money on business rates
* Colas & carbonates
¢ Your guide to increasing vape sales

¢ COMPARED: home delivery
¢ Take-home hot beverages
¢ Beer & cider

*July 2024-June 2025 average net circulation per issue
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e Store cleaning & hygiene

e Attracting young adult shoppers
& students

¢ Back to school

¢ Build an online presence
e Crisps & snacks
* Tobacco: cigarettes & RYO

¢ 100 profitable products missing
from most stores

¢ Local events to drive footfall
& sales

¢ Pick ’n’ mix & refills
o Soft drinks trends

¢ Get the most from your
wholesaler

November
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* What shoppers really think of
your store

¢ Price-marked packs

« Big night in

e The tools that can boost sales
without needing extra space

e Soft drinks

* What to stock: vapes & next gen

* How to make your store
run itself

e Winning at dinner

¢ Cereals & cereal bars

 How to save money on card
merchant fees

¢ Hot food options & machines

¢ Free-from & vegan

Reach key decision makers
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¢ Free tools & equipment for

your store
¢ The non-food items driving sales
¢ Halloween & Bonfire Night

* How to encourage shoppers to
increase basket spend

e Winter remedies

« Take-home ice cream

e Upselling at the counter
e Christmas alcohol
¢ Pods & refills

 Low-cost store features to make
you stand out

e Christmas cakes & biscuits

* Batteries & electronics

December
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¢ Retailer Choice Awards
* New Year’s Eve
* Tobacco

* Squeeze extra sales from each
square foot

¢ January tasks: get your store
ready for 2027

e Early 2027 events to cash in on

* 2026’s most profitable products

e Christmas round-up: a year of
big opportunities

« Vapes: responsible retailing

¢ What’s coming up next year
« Biggest launches of the year
¢ Valentine’s Day

80% of RN readers are owners of at least one store

Get your messages in front of proactive retailers
57% of RN readers find that it helps them make better business decisions

Help retailers stay up to date with trends
43% of RN readers rely on RN for the latest product and industry news
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